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Web Traffic & Social Media Report 
 

1. Highlights 
 
 
A very good beginning of the year. Similarly to previous year, impressions on 3rd party 
platforms and social media and engagement on social media are well on track. Yet, this time 
also downloads and click-throughs are reaching their KPIs. A lot of editorial and social media 
activity with a new online exhibition, Europeana Colouring Book, Valentine’s Day 
cooperation with DailyArt and GIPHY.  
 
While traffic remains a challenge, the situations is improving. At the moment we’re at 75% of 
KPI which is the highest traffic since May 2016. With further efforts of the R&D team, new 
collection launches later this year and marketing activities planned for the coming months, 
we’re getting closer and closer to reaching the KPI.  
 
 

2. KPI overview 
 

 

 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
3. Content and social media highlights 
 

● Europeana Migration - 
○ Kick Off Event in Brussels  
○ UGC ​form​ ready 
○ Wiki translation challenge 

 
 

 
 

 

https://contribute.europeana.eu/migration


 

 
 
 

● New online exhibition ‘Visions of War’ 
○ Using both UGC and institutional content  
○ Almost 3 K visits within first two weeks  

 

 
 
 
 



● Valentine’s Day with DailyArt and GIPHY 
○ An app feature on DailyArt and a listicle on DailyArt Magazine 
○ Love GIFs featured on the homepage of  GIPHY on 14th on February 

 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 



● Europeana EYCH Colouring Book - ​#ColorOurCollections 
○ Over 2000 book downloads 
○ Feaured by Creative Europe, Open Culture, European Youth 

 

 

 
 
 

http://library.nyam.org/colorourcollections/wp-content/uploads/sites/5/2018/02/Europeana_ColorOurCollections_2018.pdf?utm_source=Blog&utm_term=ColoringBook&utm_campaign=ColorOurCollections


4. Traffic & impressions - details 
 

 
The traffic on end user products reached the level from May 2016 - before the huge organic 
traffic drop.  
 

 
The amount of indexed pages increased between January and February, and keeps on 
growing.  



 
 
 
Impressions on social media are beyond expectations (mainly thanks to winter and 
Valentine’s GIFs on GIPHY) and keep on growing 

 
Impressions on third-party platforms are well on track. 
 
 
 
 
 
 
 
 
 
 



5. Engagement on Europeana Collections 
 

 
The amount of downloads surpassing the expectations, the amount of media views growing 
as well. A slight drop of the amount of click-throughs, but they’re still meeting the KPI. 
  
 
 

 
 
 
 
 
 
 
 



 

 
 
*Google changed the way of calculating returning visitors from January 2018. Users of 
Thematic Collections stay on the website longer, visit more pages than all Europeana users. 
Moreover, more of them return to the website.  
 
 
 
 
 


