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Web Traffic & Social Media Report

1.Highlights

A very good beginning of the year. Similarly to previous year, impressions on 3rd party
platforms and social media and engagement on social media are well on track. Yet, this time
also downloads and click-throughs are reaching their KPIs. A lot of editorial and social media
activity with a new online exhibition, Europeana Colouring Book, Valentine’s Day
cooperation with DailyArt and GIPHY.

While traffic remains a challenge, the situations is improving. At the moment we're at 75% of
KPI which is the highest traffic since May 2016. With further efforts of the R&D team, new

collection launches later this year and marketing activities planned for the coming months,
we’re getting closer and closer to reaching the KPI.

2. KPIl overview
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Engagement on social media
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3. Content and social media highlights

e Europeana Migration -
o Kick Off Event in Brussels
o UGC form ready
o Wiki translation challenge

W EBeate Schreiber and 5 athers liked

Europeana @ @Europeanaeu - Mar 15

OQur #EuropeanaMigration Collection Days have launched! We're taking your
stories today, tomorrow and Saturday at @Histeriaturopa, so bring your
migration object and come join us in Brussels #EuropeforCulture
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SHARE YOUR MIGRATION STORY

ke pictures, letters, posts toriés to tell about where we've come
sped our lves. For many of onal, family or community’s stories of

SHARE YOUR STORY

Sharing your migration history can help us to tell a really big story - the story of
Europe and the people who live here. Your story is part of Europe’s rich and
shared history of migration, and now it can be recorded for the future.


https://contribute.europeana.eu/migration

Liam Wyatt @Wittylama - Mar 19 ~
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o New online exhibition ‘Visions of War’
o Using both UGC and institutional content
o Almost 3 K visits within first two weeks

BUropeana  collections- Explore~ Visionsof War - Blog -
collections —

A ReturntoHome /| Exhib J Visions of War

VISIONS OF WAR

How artists and soldiers

ART | WORLD WAR




e Valentine’s Day with DailyArt and GIPHY
An app feature on DailyArt and a listicle on DailyArt Magazine

Love GIFs featured on the homepage of GIPHY on 14th on February
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DAILYARTS ~ ARTIST - PERIODS - STUFF = WTF ART HISTORY ~ MORE -

Five Ideas For Valentine’s Day Inspired By

Art History

@ By Europeana

1 LOVE YOU KISS GIF BY EUROPEANA «ss

Europeana
@europeana &
Favorite

CINEMATEK Coprlnk

Download
Read more v
Follow on:
© 1,699,106 Views

SOURCE
B www.europeana.eu/portal...

STICK AROUND

#kiss  #iloveyou  #romantic  #valentines

1 love you like
& 1 love...

Watch video b
-




e Europeana EYCH Colouring Book - #ColorOurCollections
o Over 2000 book downloads
o Feaured by Creative Europe, Open Culture, European Youth

@ Karin Glasemann and 6 others liked

Creative Europe @ @europe_creative - Feb 5 W
Help us add some more colour to the European Year of #CulturalHeritage !
Download the @Europeanasu #ColorOurCellections colouring book, go
#creative - and share the result on social media. & % #EuropeForCulture #EYCH
blog.europeana.eu/2018/02/coloro...
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EUROPEANA'S
COLOURING BOOK

European Year of Cultural
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Anne Armour @aarmourSs « Feb 10 w
" Replying to @ds106dc

This page was my favorite from the Europeana Coloring Book! I spent a
reaaaaaally long time coloring it in though & #ds106 #tdc2223 @theEnd106



http://library.nyam.org/colorourcollections/wp-content/uploads/sites/5/2018/02/Europeana_ColorOurCollections_2018.pdf?utm_source=Blog&utm_term=ColoringBook&utm_campaign=ColorOurCollections

4. Traffic & impressions - details

Traffic on Europeana end-user products

Europeana Collections, Europeana 1914-1918, Europeana end-user blog, Transcribathon
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The traffic on end user products reached the level from May 2016 - before the huge organic
traffic drop.

Number of pages indexed by Google
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The amount of indexed pages increased between January and February, and keeps on
growing.
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Impressions on social media are beyond expectations (mainly thanks to winter and
Valentine’s GIFs on GIPHY) and keep on growing
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Impressions on third-party platforms are well on track.



5. Engagement on Europeana Collections

Downloads, media views & click-throughs
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*Click-through - when a user is redirected to the institution's website after clicking on its name/logo/Tier 1 item **Media view - when a user
views an image, plays a sound or video or reads a text inside Europeana Collections

The amount of downloads surpassing the expectations, the amount of media views growing
as well. A slight drop of the amount of click-throughs, but they’re still meeting the KPI.

TOP 10 countries

By number of generated visits in 2018
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Engagement on Europeana & Europeana

Thematic Collections

All Art Music
Europeana
Bounce rate I 6% 10%
Returning visitors I 13% 28% 23%
All Europeana Art Music

Pages/session . 3,45 18,59 15,72
Avg session duration (min) I 2,18 10,06

Fashion Photography 1914-1918

l 14% 30% . 15%
26% 18% m

Fashion Photography 1914-1918

20,23 13,05 m
11,31 6,53 m

*Google changed the way of calculating returning visitors from January 2018. Users of
Thematic Collections stay on the website longer, visit more pages than all Europeana users.

Moreover, more of them return to the website.



